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(rayon) (acetate) (cigar)

(baby food) (electric percolator coffee
maker) (electronic vacuum receiving tube) (acetylene)
(synthetic soda ash) (U.S. leather tanning industries)

(petroleum refining)

(whiskey distilling)
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Recreational vehicle



1-2

1-3



Raytheon

2-2

2-3

2-3-1

General Cigar
Allied Leather



2-3-2

2-3-3



2-5

2-6

CEO



H.J.Heinz and Gerber

Products



GTE Sylvania
American
Viscose GE

Rohm & Haas Proctor-Silex



DuPont

Westinghous Electric
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GE

Raytheon
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